A 0PARKING
THE PROBLEM:

UNFAIR OPPORTUNITY
COSTS EVERYONE

When opportunity isn't distributed fairly, members
get frustrated, re-evaluate the value of membership,

THE SOLUTION:
FAIR PLAY

Fair Play is designed to help management
deliver a higher level of member-focused
service by creating fair opportunity for

and leave. ‘everyone to enjoy and grow.
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Strain on staff and member relationships Sustainable growth.
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FAIR ACCESS

A fair opportunity for every member.

Fair Play uses a fairness algorithm to distribute prime times,
courts, lanes and events so more members get a chance
to play when they want,

HOW FAIR ACCESS WORKS
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FAIR PARTICIPATION

Enjoyable play. Meaningful competition.

Fair Play helps create the right play environment for all skill levels

through fair participation.
COMPATIBLE MATCHES
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.- Members play with others of similar

skill for more enjoyable games.

AIR PLAY RECREATIONAL PLAY
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FAIR COMMUNITY & NETWORK

Stronger together. More opportunities for all.

Fair Play builds community within your club and connects you to
a network of facilities and members for even more opportunities.
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What we have realized
is that the real return on
investment with Fair Play
is member satisfaction,
retention, and a stronger
club culture.

STRONGER COMMUNITY

Members build relationships, stay
connected, and feel part of something
special.

NETWORK OF OPPORTUNITIES
Partner with other clubs and facilities
to create more play options for your
members—and theirs.

It all starts with making
opportunity to enjoy and
grow fair for everyone.
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